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Angeion Corporation Reportdrst Quarter Results

SAINT PAUL, Minn. (March 17, 2008) T Angeion Corporation (NASDAQ: ANGN) today
announcedresults for its first quarter ended January 31, 2008.

For the quarter, Angeion reported a net loss of $675,000, or $0.17 per diluted share, on
revenues of $7.5 million. This compares to net income of $489,000, or $0.12 per diluted share,
on revenues of $10.6 million in the first quarter of last year.

In its 2007 fourth quarter release, Angeioimdicatedthat it expected revenues from its large

clinical research customer to be at a notabdgluced level in 2008 due to an unanticipated
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totaled 6.7% of first quarter revenues versus 23.8% a year earlier.

Management also reported a delay in the launch of its new cardiopulmonary diagnostic
product, and a related decrease in budgeted orders as several key hospitals deferred first
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introduction. The Company has developed and had planned to launch a new generation cardio
pulmonary system in its hospital and physician office product line at the end of the fourth
guarter of fiscal 2007. This new system, the first significeatdiopulmonary product
introduction since 1998, has several new features and technological advancements, and will
enable Angeion to achieve new manufacturing synergies. Angeion decided to delay the product
launch while it finetuned the technical performnce and finalized regulatory certifications
related tothis system. This delay resulted in a reduction of anticipated orders by customers
waiting forits introduction. The Company currently expadb begin shipping this new cardio
pulmonary systemate in the secondquarter or at the beginning of the third quartesf fiscal

2008.
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the significantand abrupt decline in support revenudsom our largestclinical research

customer and the launch delay for oumew and highly anticipated MedGraphics
cardiopulmonary diagnostigproduct, we had expenses associated with severance and
retirement due to a reduction in work force- all in what is historically our moshallenging

guarter from a revenue perspective due to seasonality in the purchasing cycle of the hospital
market¢é & AR w2RYySe& | Rresidet daydIChief EOHESKfiBey. Qe are
dissatisfiedwith our first quarter resultsput remain confident in our outlook for a profitable
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occurred in the first quarter:
A pent-up demand awaiting the launch of the new cardiopulmonary diagnostic ptpduc
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A both international salesas well asservice and contract revenues postegiarter to
guartergains over the last year.

In addition, managemenbelieves the followingvill have a positive impact on fiscal 2008:
A the launch of a new commercial fitness weight management product for both the health
and fitness and corporate wellness markets;
A targeted Europeanbusinesscampaigis and focus enabled by K S / 2 Youdings® Q a
development and support branch office Milan, Italy, and
A expandedsales focus in the physician offis@gmenttargeting chronicobstructive
pulmonarydiseasgCOPD)

Gross margins rose in the first quarter to 50.3% fron8%&a year agalespite lower reenues.
Margin improvement was driven by more favorable mix of highanargin service contrast
and contribution by New Leaf consumer producisirough most of the first quarter, Angeion
carried the staff and infrastructure required to support a highereratf clinical research
business.In response to theannouncementof early termination of the study bthe largest
clinical research customethe Companyexecuteda reduction in force at the end of the first
guarter toalignoperating expensewith anticipated future revenuesthereby improving future
profitability.

Strategic Priorities

Said Young¢The strategic priorities we established for fiscal year 2008 remain intact and
continue to represenexcellent opportunitie® ¢ ¢ KS& | NB
A new product introducions, including both the new cardiopulmonary diagnostic system
for the hospital market ! y 3 S A 2 vy Q & techrbldgit advaxdergeat Mhis product
family in 10 yearsg and the new resting metabolic product for the weight loss and
corporate market from Bw Leaf, both mentioned above;
A physiciaroffice targeted marketing campaigns for chronic pulmonary disease, also
noted earlier;



entering select new markets;
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markets;
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America; and

A pursuing new client accounts in the clinical research arena.
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understanding it will not happen overnighHowever, we have detailed plans in placeltore

sales in the United States and overseas, and to improve profitabily. asa management

team and entire organizatioareintensely focused oachievingi KS&S 202SO00GABSa Ay

About Angeion Corporation

Founded in 1986, Angeidiorporation acquired Medical Graphics Corporation in December 1999. Medical

Graphics develops, manufactures and markets noxinvasive cardiorespiratory diagnostic systems that are sold

under the MedGraphicsMiww.medgraphics.corand New Leafwjww.newleaffitness.combrand and trade

names. These cardiorespiratory diagnostic systems have a wide range of applications in healthcare as well as
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through a direct sakeforce that targets heart and lung specialists located in hospitals, univeesgd medical
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research organizations, health and fitnessbslupersonal training studios, and other exercise facilities. For more

information about Angeion, visiwww.angeion.com

The discussion above contains forwdogking statements within the meaning of the Private Sd@si
Litigation Reform Act of 1995. These statements by their nature involve substantial risks and uncertainties. Our
actual results may differ materially depending on a variety of factors including: (i) our ability to successfully
operate our business iheding our ability to develop, improve, and update our cardiorespiratory diagnostic
products and successfully sell these products into existing and new markets, (ii) our ability to achieve constant
margins for products and consistent and predictable opagexpenses in light of variable revenues from our
clinical research customers, (iii) our ability to effectively manufacture and ship products in required quantities to
meet customer demands, (iv) our ability to successfully defend ourselves from piahility claims related to
our cardiorespiratory diagnostic products and claims associated with our prior cardiac stimulation products, (v) our
ability to protect our intellectual property, (vi) our ability to develop and maintain an effective systemeofial
controls and procedures and disclosure controls and procedures, and (vii) our dependence grathirdendors.

Additional information with respect to the risks and uncertainties faced by the Company may be found in,
and the above discussion isi@ified in its entirety by, the other risk factors that are described from time to time in
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year ended October 31, 2007.


http://www.medgraphics.com/
http://www.newleaffitness.com/
http://www.angeion.com/
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